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ABSTRACT

The numerous issues occurring within zakat institutions and the lack of trust from muzzaki in
giving their zakat directly to zakat managers have led to repeated receipt of zakat by mustahik.
Therefore, this research aims to examine the influence of the variables of accountability and
digital technology on the loyalty of muzzaki, with trust as a moderating variable. This research
was conducted at a Zakat institution in Indonesia called the Indonesian Zakat Initiative (IZ1)
North Sumatra, with a total of 150 respondents. The data was processed using Smart PLS 3.0.
The research results indicate that the accountability variable does not affect loyalty, the digital
technology variable does affect loyalty, the accountability variable moderated by the trust
variable does not affect loyalty, and the digital technology variable moderated by the trust
variable does not affect loyalty. The implications of this research are an increase in more
transparent and accountable zakat practices, which not only enhance the trust and satisfaction
of the muzzaki but also strengthen the overall foundation of Islamic finance.
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INTRODUCTION

Accountability plays an important role in shaping the effectiveness of zakat management and
fostering trust in Islamic financial institutions. The quality of accounting information,
accountability, and transparency in influencing zakat receipts (Nikmatuniayah et al., 2017),
this sees how the quality of information and the level of accountability managed by Zakat
institutions can have a significant impact on the willingness of individuals to contribute to
Zakat funds.

Accountability is essential in Zakat management, not only in ensuring proper utilization
of funds but also in building trust and confidence among stakeholders. Upholding transparency,
maintaining a high level of accountability, and adhering to ethical practices are essential for
the continued growth and impact of Zakat institutions.

In the field of Zakat institutions and Muzzaki loyalty, the concept of accountability
stands out as a fundamental pillar that influences trust, compliance, and ultimately loyalty.
Studies such as (Ikhwandha & Hudayati, 2019) emphasize the importance of the role of
accountability in shaping Muzzaki's trust and interest in paying Zakat through institutions.
Accountability, combined with transparency, influences Muzzaki's perception of Zakat
institutions, can influence Muzzaki's willingness to contribute and Muzzaki's loyalty, increase
its credibility and foster a culture of trust among donors and beneficiaries (Rejab et al., 2023).

Moreover, the integration of digital technology in zakat management (Amsari et al.,
2023), as explored in (Mutamimabh et al., 2021) and (Utami et al., 2020), presents opportunities
to improve accountability and efficiency. By utilizing an ICT-based collaborative framework
and digital payment system, zakat institutions can simplify processes, increase transparency,
and build credibility, thereby strengthening the trust and loyalty of Muzzaki. The
implementation of digitalization not only facilitates fund management but also contributes to
the overall effectiveness of Zakat institutions in fulfilling their mandate.

With good governance and zakat compliance, which are discussed in the research (Aziz
Awang et al., 2023; Tsalas et al., 2019)(Sawmar & Mohammed, 2021), it highlights how
governance practices impact Muzzaki behavior. A governance framework that prioritizes
accountability and transparency can instill trust in Muzzaki, foster compliance and loyalty to
Zakat institutions. By upholding the principles of good governance, zakat institutions can foster
a culture of trust, encourage continued involvement and support from Muzzaki(Adiyes Putra
et al., 2023).

A good synergy between accountability, digital technology, Muzzaki trust, and
governance plays an important role in shaping Muzzaki loyalty to Zakat institutions. By
implementing transparency, utilizing digital innovation, and implementing a strong governance
structure, zakat institutions can not only improve operational efficiency but also foster lasting
relationships with Muzzaki, foster loyalty and sustainable impact in the field of Islamic finance
and charity.

Previous research on accountability, digital technology, and trust in the context of
Muzzaki loyalty reveals several gaps and limitations that require further exploration. One of
the main gaps identified is the need for a more comprehensive understanding of the
interconnections between accountability, transparency, trust, and their impact on Muzzaki
loyalty. Although studies such as (Hudayati & Tohirin, 2019; Ikhwandha & Hudayati, 2019;
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Mutmainah, 2016) have investigated the influence of accountability, transparency, and trust on

Muzzaki behavior, there is still a lack of in-depth analysis on how these factors collectively
shape Muzzaki loyalty towards Zakat.

The integration of digital technology in zakat management, as explored in (Meerangani
et al., 2022; Zubaidah & Afifah, 2020), provides a promising opportunity to improve
accountability and efficiency. However, there is a gap in understanding the extent to which
digitalization affects Muzzaki trust and loyalty towards zakat institutions. The limited research
in this area may be due to the rapid evolution of digital technology and the challenges in
assessing the long-term impact of digital initiatives on Muzzaki behavior and institutional trust
(Hadi et al., 2024).

Addressing this gap is critical for several reasons as a deeper understanding of how
accountability, digital technology, and trust (Bodd, 2021) intersect can provide insights into
designing more effective strategies to foster Muzzaki loyalty and engagement (Setyadi et al.,
2023). By bridging this gap, researchers and practitioners can develop tailored approaches that
enhance transparency, build trust, and ultimately strengthen the bond between Muzzaki and
Zakat institutions (Ayuniyyah et al., 2020). Furthermore, addressing this research gap can
contribute to the advancement of knowledge in Islamic finance, guiding policymakers and
stakeholders in optimizing Zakat management practices in order to better serve the community
and promote sustainable development.

By addressing the gaps in existing research on accountability, digital technology, trust,
and loyalty of Muzzaki, scholars can pave the way for more informed decision-making (Aguera
et al., 2020), better practices, and better outcomes in the field of charitable giving and Islamic
financial management (Rosman et al., 2024). Further research investigating these intersections
is essential to foster innovation, promote accountability, and foster lasting relationships
between Muzzaki and Zakat institutions.

The purpose of this study is to empirically determine the influence of reputation,
transparency, accountability of zakat institutions, muzzaki religiosity, and muzzaki trust in the
institution on muzzaki's intention to pay professional zakat through collectors (Mukhibad et
al., 2019). This study aims to determine the factors that influence Muzzaki's intention to donate
Zakat funds, highlighting the importance of reputation, transparency, and accountability in
fostering trust and commitment among Muzzaki towards Zakat institutions. By examining
these determinants, this study seeks to improve understanding of the dynamics that shape
Muzzaki loyalty and involvement in the context of professional Zakat payments.

Addressing this research gap is critical as it can provide valuable insights into the
factors that drive Muzzaki behavior and decision-making regarding Zakat contributions. By
explaining the impact of reputation, transparency, and accountability on Muzzaki intentions to
pay professional Zakat, this research can inform strategies to enhance trust, encourage
compliance (Ositashvili, 2024), and ultimately strengthen the relationship between Muzzaki
and Zakat institutions. Understanding these determinants can contribute to the development of
more effective practices and policies in Zakat management, encourage continued engagement
and support from Muzzaki, and advance the field of Islamic finance and charity.

This study is important to reduce the knowledge gap on how the integration of digital
technology in zakat management can increase muzzaki loyalty by increasing accountability
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and trust. The current digital development can provide great benefits of technology in zakat
management with great potential to increase transparency and efficiency, which are the main
keys in building muzzaki trust. Several studies say that muzzaki trust significantly influences
muzzaki's decision to continue contributing. This study aims to fill the gap by applying a
theoretical framework to measure how digital technology can be an effective tool in increasing
the accountability of zakat institutions, thereby strengthening muzzaki loyalty. Research
(Usman et al., 2020) says that technology integration affects muzzaki perceptions and behavior
in the context of Islamic philanthropy and finance.

This study is unique and innovative as it combines several important variables of
accountability, digital technology, and trust in the context of zakat management, an issue that
is under-explored compared to other Islamic financial sectors.

The implications of the study include enhancing more transparent and accountable
zakat practices, which not only enhances muzzaki trust and satisfaction but also strengthens
the foundation of Islamic finance as a whole. Thus, this study offers new insights into how
technology can be adapted to meet Islamic principles and support inclusive socio-economic
development. It also has the potential to provide policy recommendations for zakat institutions
and technology developers focused on the Zakat sector.

METHOD
Research Design

This study is a comparative causal study using a cross-sectional design, where data is collected
at a certain point in time. This approach allows the study to assess the relationship and influence
between independent variables (accountability and digital technology), dependent variables
(Mugzzaki loyalty), and moderating variables (trust).

Population and Sample

The population in this study are Muzzaki registered with the Indonesian Zakat Initiative (IZI)
who are muzzaki. The sample will be selected using a purposive sampling technique, where
respondents who have experience using digital platforms to pay zakat will be prioritized. The
sample size is determined based on the criteria (Hair et al., 1997), which recommends a
minimum of 10 respondents per indicator, with a total of 15 indicators in this research model,
so a minimum of 150 respondents.

Data Collection

In this study, data was collected through an online questionnaire or better known as a google
form consisting of several questions that will be assessed using a Likert scale of 1-5 points.
The questionnaire will include questions regarding respondents' perceptions of accountability,
use of digital technology, level of trust in the IZI Institution, and Muzzaki 1ZI loyalty.

Data Analysis

This study analyzes data using SmartPLS version 3.0 to build an SEM model by testing the

established hypotheses. The first stage is to test the measurement model, which includes
convergent validity, discriminant validity, and reliability. The second stage is the evaluation of

32



Journal of Law & Governance

Volume 7 (No. 1) 2024: 29-37

e-ISSN: 2637-0743

the structural model to test the path coefficient, direct, indirect, and moderating effects of trust
on the relationship between accountability and digital technology and Muzzaki loyalty.

Moderation Test

The interaction between the independent variables and the moderating variables will be tested
to see if trust affects the strength or direction of the relationship between accountability and
digital technology on Muzzaki loyalty. This will be done by including interaction variables in
the SEM model.

Results and Discussion

Accountability is very important to make muzzaki trust the management of zakat management,
because there are still many muzzaki who give their zakat directly to mustahik so that it is
feared that there will be multiple zakat receipts for mustahik. In Figure 1 below, you can see
the outer loading resulting from the distribution of questionnaires conducted by researchers
and processed using Smart PLS 3.0
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Figure 1. Outer Loading Results
In Figure 1, the outer loading results for each indicator of each variable can be seen, all
of which are above 0.7, which means that the results obtained between indicators are good

(Olivia, 2021), so that it can be continued to find further data processing results.

To see how much influence the dependent variable has, it can be seen in the R square
in table 1 below.

33



Integration of Digital Technology in Zakat Management: From Accountability to Muzzaki Loyalty Through Trust

Table 1 : R Square

R Square Adjusted R Square

Loyalty 0,949 0,947

The R Square value obtained was 0.949 and the Adjusted R Square was 0.947 for the
Loyalty variable, indicating that the model developed in this study was able to explain around
94.9% of the variation in muzzaki loyalty. This value is very high, indicating that the
independent variables studied (such as accountability and digital technology) and trust as a
moderating variable make a significant contribution in predicting muzzaki loyalty. The
Adjusted R Square which is also high indicates that this explanation remains strong even after
adjustment for the number of predictors in the model, confirming the statistical reliability of
the model in the context analyzed.

The results of this study show very high reliability values for each construct in the
study. The Cronbach's Alpha, rho A, and Composite Reliability values for all constructs are
very close to 1.0, indicating very high internal consistency in each construct. The value of
accountability has a Cronbach's Alpha of 0.976, rho A of 0.979, and Composite Reliability of
0.980, indicating that the indicators in the accountability construct are very consistent in
measuring the concept.

Average Variance Extracted (AVE) shows how well the indicators in a construct
explain the variable. The AVE value for accountability is 0.843, indicating that more than 84%
of the variance in the accountability indicators is explained by the construct itself. This
confirms strong convergent validity. AVE values above 0.5, as seen in all constructs, indicate
that the indicators are more likely to measure the same latent variable than measurement error,
which overall indicates good validity and reliability of the measurement model.

The results of this study, the measurement model (outer loading) in this study indicates
how well each item (indicator) measures the latent variable represented. The Original Sample
Value (O) which is high and close to 1 indicates that the indicators have a strong relationship
with their respective latent variables, indicating good convergent validity. After processing
with outer loading, the data can be continued to process with inner, to see the influence between
variables before and after using the moderating variable. The results can be seen in table 2
below.

Table : 2 Uji t

Information T statistik P Values
Accountability -> Loyalty 1,078 0,281
Digital Technology -> Loyalty 4,556 0,000
Trust -> Loyalty 0,585 0,559
Acc * Trust -> Loyalty 0,193 0,847
DT * Trust -> Loyalty 0,155 0,877

In table 2 above, you can see the influence of each variable before and after using the
moderation variable on muzzaki trust by looking at the totality of muzzaki. In figure 2 above,
it can be seen that the accountability variable has no effect on loyalty because tcount is smaller
than ttable. The results of this study are different from the research by Research (Jumriani,
2021) which obtained the results that there is an influence between accountability, service
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quality, and Muzzaki trust on Muzzaki loyalty to the Muzaki Management Institute Infaq

(LMI) in Surabaya. The research findings emphasize the importance of the role of

accountability in fostering Muzzaki loyalty to charitable institutions. Accountability practices

in Zakat institutions are very important in building trust and confidence among Muzzaki,
influencing their loyalty and commitment to contribute to Zakat funds.

Digital Technology is a significant independent variable in understanding the role of
technology in zakat management. This variable covers various aspects of the use of digital
technology, such as digital platforms for zakat payments, ease of access, security, and
transparency in zakat transactions. Reliable and easy-to-use digital technology is expected to
increase the efficiency and effectiveness of zakat management, as well as build muzzaki trust.
As one of the important components in the integration of technology in zakat management, this
variable functions to measure the impact of technology use on muzzaki satisfaction and loyalty.

Muzzaki loyalty is a dependent variable that plays an important role in assessing the
success of zakat institutions in retaining zakat contributors (muzzaki). This variable reflects the
loyalty of muzzaki in continuing to contribute through the same zakat institution, which is
measured through several indicators such as satisfaction, long-term contribution intentions, and
recommendations to other parties. Muzzaki loyalty is influenced by various factors, including
the quality of services provided and perceptions of the use of digital technology. By assessing
the relationship between digital technology and muzzaki loyalty, this study seeks to provide
new insights into how technological innovation can strengthen the relationship between
muzzaki and zakat institutions, and encourage the sustainability of zakat contributions in the
future.

CONCLUSION

The importance of integrating digital technology in zakat management to improve
accountability, transparency, and trust of Muzzaki towards zakat institutions. Accountability
not only serves to ensure the proper utilization of funds, but also plays an important role in
building trust which can ultimately increase Muzzaki loyalty. With the implementation of
reliable and transparent digital technology, zakat institutions can improve the efficiency and
effectiveness of zakat management, which in turn strengthens Muzzaki's trust and loyalty
towards the institution. Identification of gaps in the literature related to a deeper understanding
of the relationship between accountability, digital technology, trust, and Muzzaki loyalty.
Although digital technology shows great potential in improving zakat management, further
exploration is needed to understand its impact on Muzzaki behavior and trust in the long term.
By involving the development of more transparent and accountable zakat practices, and
encouraging the implementation of more effective technology in zakat management, which can
ultimately strengthen the foundation of Islamic finance and support sustainable socio-economic
development.
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