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ABSTRACT 
 

The moral development of Muslim youth is significant in realizing the current 

generation's relationship with the increasingly challenging influence of social 

media. This study was carried out to identify the use of social media in developing 

the morals of Muslim Youth. This study is quantitative and is conducted by 
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distributing questionnaires to all 250 respondents. This research is based on a 

descriptive and inferential survey design. The research data was analyzed using the 

Statistical Package for Social Science (SPSS) version 25.0 software. The study's 

results found that the descriptive value for the use of social media N=250, Min 3.51, 

SD= .544 at a moderate level.  There is an item that shows the highest value, which 

is the item Religious speakers use social media to deliver lectures to the community 

with a mean value of M=3.96, SD=.844, followed by the item Islamic studies for 

Muslims is easy to approach with social media with a mean value of M=4.38, SD= 

.773 and the social media item has a positive effect on the moral formation of youths 

mean value M=4.14, SD=.895 and is at a high level.  The results of the findings 

above show that social media is also one of the media in forming the character of 

youths nowadays. Therefore, we should be able to take advantage of social media 

for positive purposes, especially to shape the morals of youths. 

 

Keywords: moral development, muslim youth, social media 

 

 

1.0 INTRODUCTION 

 

Moral development is a fundamental responsibility that parents must shoulder from 

a person who is a child. This role is significant in forming a person's personality and 

ethics before it rises into adolescence. If this task is not carried out properly, a child 

will likely grow up to be a youth with bad morals and uncivility. This kind of 

behavior usually causes the youth to be less popular with society and risks affecting 

their emotional and mental well-being. If examined more deeply, morality manifests 

as a good attitude, which is the basis for understanding manners and ethical values 

that shape individual morals. This attitude needs to be formed and nurtured from an 

early age so that it becomes the core of a noble and integrity personal development. 

 

2.0 PROBLEM STATEMENT 

 

The development of information and communication technology has had a 

significant impact, both positively and negatively. However, the main concern arises 

when this technology also significantly influences youth, especially Muslim youth 

(Azizan N. I. et al., 2021). Through various news sources on the internet and 

television, there has been a significant increase in social problems involving youth, 

especially Muslim youth who are studying in IPTS. The uncontrolled influence of 

social media has contributed to changes in behavior, norms, and perceptions of 

religious and moral values, making them more susceptible to negative elements such 

as hedonism, materialism, and negligence in carrying out religious responsibilities. 

This phenomenon raises public concerns about the future of morality and the 

spiritual well-being of this young generation. 

According to Alias, A. & Parzi, M. N. (2015), social problems among Muslim 

youth stem from widespread influence on social media and the unsupervised 

freedom of association of adults, especially parents and guardians. This lack of 

control opens up space for teens to try something that goes viral on social media 

without thinking about its long-term implications. Such actions are often motivated 



Jurnal ‘Ulwan 

eISSN: 2600-7843 
Jilid 10 (Bil.1) 2025: 307-316 

 

309 

by a desire to keep up with current trends or get attention from peers. Therefore, 

Muslim youth in HEIs today tend to engage in immoral acts and have the potential 

to damage morals. This situation is even more worrying because religious and 

ethical values that are supposed to guide their lives are eroding in them. 

Nevertheless, today, moral development is a massive challenge for parents 

due to the rapid and sophisticated technological revolution. According to the 

Kelantan Deputy Police Chief, Ab Rashid Ab Wahab (2016), youth have great 

potential to be influenced by various harmful elements without parental supervision, 

primarily through information and communication technology (ICT). Not to 

mention, when they are alone in a room as young as 12 years old, the risk of being 

exposed to unhealthy influences becomes even more pronounced. 

For this reason, a study has been conducted to help solve problems related to 

the moral development of youth through social media as many youths today spend 

much time browsing social media. For this reason, the formation of morals among 

youth, especially Muslim youth in IPTS, needs to be taken seriously and given 

serious emphasis so that the deterioration of morals and morals among these youth 

can be reduced. 

 

3.0 THE CONCEPT OF AKHLAK AND SOCIAL MEDIA 

 

Akhlak is an important aspect of personal and societal formation, which reflects the 

moral and ethical values that individuals live. In Islam, morality is considered one of 

the main branches that complement faith since it not only involves a relationship 

with God but also influences interaction with fellow human beings and the life 

around them. Good morals give birth to disciplined, honest, fair, and responsible 

people, while bad morals affect social harmony and create various problems in 

society. 

Thus, moral education is an important core in building a generation that is not 

only intellectually excellent but also superior in terms of personality and personality. 

Morals in Islam are divided into two main categories: good and bad. Good morals 

are known as commendable morals, which are behaviors that align with the noble 

values advocated by religion, as well as reflecting obedience to Allah SWT and love 

for fellow humans. On the other hand, bad morals are referred to as reprehensible 

morals, which are acts that are contrary to Islamic principles and violate moral ethics 

organized by the Shari'ah. Examples of reprehensible morals include arrogance, 

malice, deceit, and injustice. 

According to the Al-Mawrid dictionary (2017), morality refers to a person's 

natural character, nature, and character, including moral constitution, temperament, 

ethics, and moral values. Morals describe the characteristics that shape a person's 

behavior, whether expressed through deeds or stored in the heart. Good morals 

include commendable qualities such as honesty, decency, and integrity that are the 

basis of noble personal construction. 

Based on the above understanding, it can be concluded that the formation of 

morals means an effort to form or cultivate goodness, virtuous, moral and ethical 

values in a person. This formation is not an easy thing that can be achieved quickly 

because it involves the inner soul, which must be done carefully through deeds, 

advice, and reproof. It takes a long time and must start from a young age so that 
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morals become a habit and a reflex from within the individual without the need to 

pretend. 

The formation of the morals of Muslim youth is an effort to form, build, and 

nurture good morals based on Islamic principles among Muslim youth. Muslim 

youth generally refer to those between the ages of 12 to 21 years or 13 to 25 years 

old who are going through the stages of puberty development and transition to 

adulthood. During this period, they not only form attitudes and beliefs but also need 

to be prepared to engage more effectively in society. Thisalso,elopment is important 

because it reflects not only the maturity of individuals but also the social and moral 

skills that will be the basis of their contribution to society in the future. 

 

4.0 SOCIAL MEDIA CONCEPT 

 

According to the Dewan Perdana Dictionary (2020), social media refers to a 

communication tool or platform that allows the public to share information, such as 

through social networks and mass media. It plays a crucial role in connecting 

individuals and disseminating information widely and quickly worldwide. In the 

context of the digital world, social media refers to online platforms that allow users 

to share information, experiences, and ideas easily and quickly. This includes 

websites and apps that allow interaction in the form of text, images, videos, and 

more. 

Social media has emerged as a form of evolution from print and mass media, 

introducing faster and more interactive ways of disseminating information. While its 

essential purpose remains like traditional media, which is to disseminate 

information, social media offers advantages regarding speed and access. Many 

social media platforms are widely spread worldwide, including Facebook, Twitter, 

Instagram, TikTok, and so on. 

Facebook, the world's largest social media platform with 3.05 billion users in 

2023, is a well-rounded platform for users. Its prominent uniqueness lies in its 

ability to establish relationships between friends and family, especially for far apart 

individuals. With the ease of sharing different types of content, such as text, photos, 

and videos, Facebook offers a personalized experience to every user. In addition, 

Facebook Meta is also a hub of digital activity.  

Features such as Groups and Events make it easy for users to build 

communities based on common interests. It also reflects one of the important aspects 

of social media, which is allowing users to share information, experiences, and ideas 

easily. Integration with various other apps and services makes Facebook a viable 

platform, providing a comprehensive digital experience relevant to today's needs. 

As a social media platform that highlights visual elements, Instagram presents 

users with a unique and stunning experience. One of its specialties lies in its focus 

on images and videos, allowing users to tell their stories through creative and 

aesthetic images. With this ability to share visual content, Instagram has become a 

premier place for individuals, artists, and businesses to voice their identities and 

express their creativity (Faradillah Iqmar Omar, 2015). 

Instagram also offers functions such as Instagram Stories, IGTV, and Reels, 

which add an interactive and dynamic dimension to the platform. The ability to build 

community and network through hashtags and locations makes Instagram a highly 
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effective marketing tool. Overall, Instagram is renewing the meaning of social 

media as it is not just a photo-sharing platform but a creative landscape that opens 

the door to a wide range of inspiration for users worldwide. 

TikTok is a platform that reinvents the meaning of social media by focusing 

only on short and creative video content. Launched in 2016, TikTok is very special 

in the convenience of creating and sharing short videos. TikTok provides users with 

a variety of creative tools, such as music, visual effects, and easy-to-use templates. 

With that, TikTok gives users the opportunity to express their creativity easily and 

with fun. Therefore, TikTok is very popular among the younger generation. TikTok 

is a platform that quickly triggers viral trends and phenomena. Videos that receive a 

positive response can go viral in no time, allowing content creators to gain 

popularity quickly. This creates a dynamic and ever-changing atmosphere within the 

TikTok community (Qayyim Khaidir, 2022) 

 

5.0 RESEARCH METHODOLOGY 

 

The quantitative study was conducted by distributing questionnaires to all 250 

respondents. This research is based on the design of descriptive and inferential 

surveys. The study data was analyzed using the Statistical Package for Social 

Science (SPSS) software version 25.0. This study involved Muslim youth in IPTS in 

the State of Johor. The selection of these institutions was done because they met the 

population criteria set, namely Muslim youth who are studying in IPTS. In addition, 

the IPTS has complete facilities, including good internet access, adequate computer 

equipment or gadgets, and a high level of IT literacy among its students. These 

factors are important because they directly influence the use and understanding of 

social media, which is the focus of this study. 

 

6.0 ANALYSIS OF STUDY FINDINGS 

 

This section will discuss the findings of the study, namely how social media can 

help develop the morals of Muslim youth today. The formation of adolescent morals 

through social media is an increasingly relevant issue in this digital era. Social 

media plays a massive role in the lives of youth, whether as a medium of 

communication, entertainment, or education. However, the existence of social media 

can also affect the behavior and morals of adolescents, both positive and negative 

impressions. 

 

6.1 Development of Youth Character through Social Media 

 

The findings showed that the highest item was item 4 with a mean score of M= 4.38 

and a standard deviation, SD= .774, where respondents agreed that social media is 

capable of showing their personality. This was followed by item 6 with a mean score 

value of M= 4.16 and a standard deviation, SD= .723, which indicated that 

respondents were using social media for good purposes. Furthermore, item 1 with a 

mean score value of M= 4.15 and a standard deviation, SD= .895 reflects that 

respondents can interact freely with outsiders through social media, while item 5 

with the same mean score value, M= 4.15 and standard deviation, SD= .895, 
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indicates that religious videos uploaded on social media always create awareness for 

respondents. Item 8, also with a mean score value of M= 4.15 and a standard 

deviation, SD= .895, indicates that respondents often use social media as 

entertainment. 

In addition, the findings of the study also showed that some items were 

moderate. Among them was item 3 with a mean score value of M= 3.55 and a 

standard deviation, SD= 1.041, where respondents agreed that social media can 

provide a change to their behavior. This was followed by item 9 with a mean score 

value of M= 3.41 and a standard deviation, SD= .983, which indicates that 

respondents are easily influenced by the latest trends shared through social media. 

Next, item 11 with the same mean score value, M= 3.41 and standard deviation, 

SD= .983, reflects that respondents agree that social media plays a role in proving 

Muslim identity. Item 10, with a mean score value of M= 3.38 and a standard 

deviation, SD= .774, showed that respondents often shared news without checking 

the validity of the information. Followed by item 7 with a mean score value of M= 

3.36 and a standard deviation, SD= .917, which stated that respondents always 

followed sensational news, while item 2 with a mean score value of M= 3.26 and a 

standard deviation, SD= 1.005, showed that respondents followed a lot of da'wah 

programs through social media. 

The overall findings of this study show that the moral development of Muslim 

youth through social media is at a high level, with an overall mean score value of M 

= 3.92 and a standard deviation of SD = .638. 

 

Table 1: The Use of Social Media on the Moral Formation of Muslim Youth 

 

No. Item N Min SD Level 

1 I can interact with outsiders freely. 250 4.15 .895 High 

2 
I participated in a lot of da'wah 

programs through social media 
250 3.26 1.005 Medium 

3 
I agree that social media can change 

my behavior. 
250 3.55 1.041 Medium 

4 
I agree that social media can reveal 

my personality. 
250 4.38 .774 High 

5 
Religious videos uploaded on social 

media always give me awareness. 
250 4.15 .895 High 

6 
I use social media for the cause of 

good. 
250 4.16 .723 High 

7 I always follow sensational news. 250 3.36 .917 Medium 

8 I use social media as entertainment. 250 4.15 .895 High 

9 I am easily influenced by the latest 

trends shared on social media. 

250 3.41 .983 Medium 

10 I always share the news without 

checking the sadness of the news. 

250 3.38 .774 Medium 

11 I agree that social media can prove 

the identity of Muslims. 

250 3.41 .983 Medium 

The Use of Social Media in the Formation of 

Muslim Adolescents' Morality 

3.92 .638 High 
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Based on the findings of the above study, it can be concluded that there are 

several methods for the formation of adolescent morality through social media: 

 

a. Akhlak guidance through the content of positive materials: 

 Educational content: Social media can disseminate materials that 

educate and build adolescent morals, such as videos, articles, or 

images that contain good moral and ethical values according to 

Islamic teachings. For example, many accounts or channels on 

YouTube contain religious talks, learning about the importance of 

honesty, mutual respect, and instilling a sense of consideration. 

 Positive influencers: Some influencers or personalities on social 

media greatly influence youth. If these influences spread positive 

messages about good morals, such as patience, peace, or respecting 

others, they can be good role models for their followers. 

 

b. Encouraging the Use of Social Media for Good: 

 Social activism: Social media can be used to increase social 

awareness among youth. Campaigns for social activities, such as 

fundraising for charity, caring for the environment, or volunteering, 

can teach youth to be more sensitive to their surroundings. 

 Share positive experiences: Invite teens to share positive 

experiences and inspirational stories on social media, which can 

motivate others to do good and improve their morals. 

 

c. Using Social Media as a Means of Learning: 

 Social media-based learning: social media can be used for 

interactive learning, such as online courses or seminars that teach 

moral and ethical values. Thus, youth can learn about morals more 

interestingly and under the times. 

 

Sholihatul Atik Hikmawati (2021) said that the use of TikTok and Instagram 

applications as a means of forming adolescent morals is a very relevant topic in 

today's digital era. Both of these applications are very popular social media 

platforms among youth and have great potential to influence their behavior and 

morals. However, like any other social media, its influence can be positive or 

negative depending on how teens use and access it. Here are some of the ways 

TikTok and Instagram can be used as a means of building teenage morals: 

 

a. Positive and Educational Content 

 TikTok: TikTok is known for its creative short videos, which can be 

used to spread positive messages about morality, such as the 

importance of being honest, appreciating others, and sharing 

kindness. Many content creators make videos with inspiring, 

motivational, or educational themes that can positively impact teens. 

 Instagram: On Instagram, teens can follow accounts that educate 

about moral and ethical values, such as tips on mental health, 
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honesty, or diversity. Through Instagram Stories, posts, and IGTV, 

the content can be quickly disseminated and attract the attention of 

youth. 

 

b. Positive Influencers. 

 TikTok and Instagram: Many influences on these two platforms 

greatly influence teenagers' lifestyles and behavior. Influencers who 

carry positive messages, such as campaigns for mental well-being, 

tolerance, or tackling bullying, can be good role models. They can 

promote good morals, such as empathy, respect for others, and 

sharing kindness. 

 

c. Building a Positive Community 

 TikTok: Communities on TikTok are often formed around specific 

interests, such as art, sports, or activism. Youth who join these 

communities can share knowledge and experiences that lead to the 

formation of better morals, such as the values of cooperation, 

solidarity, and mutual respect. 

 Instagram: With features such as groups or hashtags, teens can also 

join a positive community on Instagram that supports self-

development, mental well-being, and various other social activities. 

Communities like this can have a huge impact on shaping the 

behavior and morals of teenagers. 

 

7.0 CONCLUSION 

 

Overall, social media has great power in shaping the morals of Muslim teenagers. It 

can have a positive impact if used wisely and responsibly. Therefore, every teenager 

needs to leverage social media for good and avoid negative influences that can 

damage their morals. As a society, we also need to play a role in providing proper 

moral and religious education and ensuring the use of social media following 

Islamic values. With the right approach, social media can be a powerful tool to form 

Muslim teenagers with noble and responsible character.  
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